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Public sphere is basically a social space in which the public can express differing opinions, concerns and opinions in order to influence a particular course of action. It is a social space where all citizens can participate in championing for a particular course of action and form public opinion. The public sphere is the central realm for societal communication that gives a voice to citizens to express their ideas, concerns among other fundamental issues. It is a place that accommodates all people to share ideas and information. Today, the concept of public sphere is linked with politics where it is viewed that public sphere should grant citizens an opportunity to influence and participate in the governance of society.
According to one scholar Jurgen Habermas, one necessary condition for public sphere is  the formation of public opinion (Habermas, 2020). Public opinion is the majority view on a public issue after it has been discussed in the public arena. Another important condition is that all citizens have access. The public sphere offers a free space for all citizens to acquire a public voice, seek to shape public opinion and bring about change. Also, people enjoy various freedoms in a public sphere including freedom of expression, freedom of assembly and association among others. These means that such freedoms are not restricted in public sphere. Furthermore, in a public sphere, debate is allowed to shape opinion and bring about change. The debate brings about openness to arguments and the right of reply among other things.
Social media and specifically Facebook is regarded as a public sphere. Habermas argues that one of the relevant forms of political communication is that which is formal and institutionalized. Facebook is a formal platform for sharing small talk. In fact, Facebook meets the conditions of the existence of public sphere, that is: social interaction that disregard status and inclusivity in principle. Facebook as a social media platform affords all citizens to reply to other people's ideas and opinions thus helping in shaping and reframing debates (Barkshy, 2015). As a global network tool, Facebook envisions the condition of a public sphere being able to allow the interaction of people on a global scale. 
Although social media is used to shape public opinion, questions have been raised concerning content moderation. Content moderation is the practice of monitoring user-generated content to determine if the post is permissible or not. This also implies applying a pre-determined set of rules and guidelines to restrict or allow the posting of user-generated content. An example of content moderation is the spread of fake news. An example is the spread of fake news regarding the spread of coronavirus on social media platforms recently. Another example is the posting of abusive content online. A good example is racist messages targeting different people in society. Therefore, one reason why social media platforms should be moderated is to protect the brand of social media platforms and users. Social media platforms are often a target by malicious individuals who can post anything that goes against the policies of a social media platform. Moderation can help protect users from seeing information that is abusive and offensive. Content moderation also helps brands to improve their relationship with users. Content moderation makes a brand authentic and friendly to users. However, the downside of content moderation is that it denies people the freedom of speech. A democratic country embraces fundamental rights envisioned in the Constitution (Samples, 2019). People have a right to express themselves and shape public opinion. Moreover, government should not influence the way private entities like Facebook seek to run their businesses. Limiting such rights is taking freedom away from people. 
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